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A global
survey

Broader
coverage than
previous
editions
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Survey covers both schools and agents

NoO. %
Schools 101 68
Agents 36 25
Association 14 5
Supplier 3 2
Total 147 | 100




Average number of students per school continues to fall,

students per agent increasing
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Number of students per school varies widely by region

Mean number of

Region students

Africa 1111
Asia 410
Australasia 174
Europe 1681
North America 1091
South America 577
Total 1399




Main source countries for schools 2008
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Main source countries

2005
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Ranking of destination countries by numbers of
students received

Country %
United States 17.4
United Kingdom 17.3
Australia 15.6
New Zealand 15.6
Germany 9.9
Spain 4.2
South Korea 4.0
Brazil 2.9
Italy 2.8

Japan 2.8



Main destination countries
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Destinations most likely to grow in future

Number of
Country mentions
USA 15
China 12
UK 14
Spain 6
Russia 5
Canada 4
Korea 4
Australia 3
Brazil 3
Germany 3



Forecast growth rates for language travel
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Forecast growth rates by region
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Full-time staff employed
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% turnover from language travel
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Average course duration
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Types of courses offered

Non-degree seeking programme
College/university preparatory
High school programmes

Vocational training
Postgraduate courses (other than

MBA)
MBA courses

Undergraduate courses
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Sources of recruitment - schools

International Agents
Direct via Internet
Walk-ins/Local Bookings
Domestic Agents

Recruitment Events
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Recruitment sources - Agents

Referrals

Internet bookings
Repeat Customers
Recruitment Events
Other

Walk-ins
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Products likely to become more popular in next three years

Work Experience Programmes

Career Development Courses

Adventure Activities

Volunteer / Community Service Programmes
Cultural Activities

Vocational programmes

High School Programmes

CALL (Computer Aided Language Learning)
Homestay Programmes

Airline Tickets

Insurance Services

Au Pair Programmes
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