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International students.
Who are they and what do they want?



How do they differ?
What are they looking for?
What do they value?
How important is price?
What does this mean for our brands?

?
International students.



1. Holiday Learner

• Age 14- 24, 
• price sensitive, 
• values international diversity,
• experience outside classroom 

as important as within it.
• Identifies with youthfull

energetic brands



2. Gap Year learner

• Age 17 -24 
• Family funded, 
• Unclear career ambitions,
• Values diversity, experience, choice. 
• Very budget conscious



3. Young Adult Improver

• Age 23-35, 
• In work, 
• Career focussed, 
• Time short not price sensitive, 
• Wants good value,
• Probably self or company funded.
• Wants recognised qualifications



4.Western Degree Yearner

• Age 16-20,
• family wants to study abroad, 
• no clear career ambitions, 
• no target institution, 
• values certainty



5.Academic Striver

• Age 16-18,
• Family funded
• Knows their career ambition. 
• Value not price shopper. 
• Has a target institution and subject



6.Postgraduate Seeker

• Age 23 plus, 
• junior college or undergraduate 
degree
• Possibly self funded,
• Highly Brand conscious



Plausible International student segments

3.Young Adult 
Improver

Age 23-35, in work, career 
focussed, time short not price 
sensitive, wants good value, 
probably self or company 
funded

5.Academic Striver

Age 16-18, family funded
Knows their career 
ambition. Value not price 
shopper. Has a target  
institution. High self belief,

6.Postgraduate Seeker

Age 23 plus, junior college
or undergraduate degree
Possibly self funded, 
Highly brand aware

1.Holiday Learner

Age 16- 24, price sensitive, 
values international diversity,
experience outside classroom 
as important as within it

4.Western Degree 
Yearner

Age 16-18, family wants to 
study abroad, no clear career 
ambitions, no target 
institution, values certainty

2.Gap Year learner

Age 16-18, family funded, 
unclear career ambitions, 
values diversity, experience
And choices. Very budget
conscious



Thank you !
and

Any questions?



Statistics: International students top 3 Anglophone Destinations
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Sources: IDP; AEI; Open Doors; ECS; ISC; Language Travel Magazine


